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01 PERLE NOIRE FLORIO

W20t | 100% Arabica
S23HO[%: 1kg, 2509
S2AHIEZ: 2509

Z22|2 | 100% Arabica
S2HO[ASF: 1kg, 2509
E2HOE%: 2509
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02 ROUGE ROUGE RICHARD

ol | 2|Kt= 2X| | 80% Arabica
I 2o3mYU=: 1kg, 250g

2o3m|Eat: 250g #2E22 #2450
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LABELS & LASTING COMMITMENTS

Label Fairtrade /
Max Havelaar

Organic
Agriculture

Rainforest
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Act & Respect

Protected
Geographical Indication
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SOCP
(Sumatra Orang Utan
Conservation Program)
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PRODUCT DECAF PRODUCT LABELLED COFFEE
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SOLELA DECAFEINE = DK RICHARD CASCAYAN MASSAYA CAFE VILLE DE

S22k CIZHQ! | 100% Arabica 4 2JXFS DK (C2HHQ)) | 50% Arabica FIAIRF | 100% Arabica OFAF | 70% Arabica PARIS
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PRODUCT

PURE ORIGINS

HONDURAS

LEEFA | 100% Arabica
s F2HLYE : 2509

#SHEY #2015
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XHEH X|9} : Occidente
0| 22|l & AH|ZZE| A 3 25 1,300m

HI| 3 : Lempira, Pareinema, IH90

PURE ORIGINS & SPECIALTY COFFEE 713 Y} : Fully-Washed

MEXIQUE ALTURA

HA|D LEEL | 100% Arabica
{75 F2AHmYF: 2509
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PRODUCT PURE ORIGINS
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5 x| b&LICH
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- 2R0| T arg L U
— - - Sk 4 Xiolol3} SE0leEle SIOEF 100% E20IREIS HESH HA|Q.
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A wwell balameed, rare and - HXISHA OICH= RHS X =3}
excepriomal « Criu =, = Bx5h 4 o= ZHE SFBILICH
z
VARIETH e THRCA 3 S22 20[et 2510 Hot Ao = RSN et HEAS
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e X/ - Sal ! Pl s €, At} DRCHolA Lhs atel HmLct,

HI| £5 : Typica 7t5 &l Fully-Washed
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PRODUCT SPECIALTY COFFEE

DRANE UTAN COFFEE
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SUMATRA
ORANG UTAN

Z=0tEZ} QZLEH | 100% Arabica
F2HOEE : 2509

#SOCP 2724 #SCORE SCA  #=~OFEE}

OfE2} Il QUE=H|A|O =0FES} 0l A ZHBHELICE
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1 2 3 4 5 6 7
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PRODUCT SPECIALTY COFFEE

MOKA YRGACHEFFE ETHIOPIE

23} PP ofE|2T] | 100% Arabica
Rl5 RIS : 2509
Qs LI : 250g

#7715 #SCORE SCA

1,800m2| Z04k X|CHOYA Xf2t | 100| Of2HH |7t =S AR

=2 Z2[E|Q| 2T ot T2 LAE &= ABLICE

301 S} S| ZTAIERA 1 E0} Qs EESHED|E X
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XHHH ] : Yrgacheffe XHE 25 @ £1,800m
HI| ZZ : Heirloom 75 44! Fully-Washed

COSTA RICA

TAELZ|Zt | 100% Arabica
S2HO|RSE 1 2509

#SCORE SCA

Spit nEo| SHot EYNt1,700m2| &2 1 =0l RHBHE=
ROfol S Us =F2 HTYLCL

OfSH AH0|2t ehi| &2 2t 20| ek
o

O =2 0420[ 2| =L

o

SEEA M= 2Tt

X{e X|9 : Tarrazu XHH D= £1,700m
O] £35 : Catuai, Caturra ot5 Al Fully-Washed

COLOMBIE SUPREMO

SEH|+Z2|2 | 100% Arabica
F2HIOEE 2509

#ACHLTSUWRIS #PGI #SCORE SCA
= He Skt ISt EYO 2 [ETHAHI| Z|THO| MLHK|, E 1 E
ZEH|0tC] 1,600m TX|CHOj|A RHHHEILICE s

220 AK = et 23 2 ES 8 A2 BE 2 0|2

FYOIH THO| & ol 2Bt OtRe(et 21 X|&kEl= S0IS

a5 AERE IS ZY0ks AN, 2] ZAH0A"

L4 gL P .
AT YT - B/ UL B - A0 25E B 1
0 12848 Xffot JHT XIS et e SR,

XHHH X|3 : Huila X{EH O £1,600m

HI| £ : Castillo, Caturra, Colombia Jb& "HAl : Fully-Washed www.?tH| 2| X} =.com
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