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FASHION 10,386.2 | 155% | 1,566.5 2.3% 11,952.7
HOBBY 1,791.0 88.8 0.1% | 1,009.2 1.5% 2,889.0
DAILY 429.6 0.6% | 2,977.8 708.2 1.1% 120.0 0.2% 4,235.6
_ 7,622.4 3,0280 |  45% | 7,404 | 10.7% 17,790.8
BEAUTY 3,741.4 180.6 0.3% 3,922.0
KIDS 6,649.6 6,649.6
FOOD 5,815.6 7,100.8 1% | 5,421.7 8.1% 1,197.4 19,535.5
SHA| 429.6 0.6% | 28,597.8 21,3120 | 31.8% | 154384 | 23.1% | 1,197.4 66,975.2
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